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Getting more positive fraternity stories out.

A press release (a.k.a. a news or media release) is an important promotional tool and a
fundamental component of any content marketing strategy. Press releases need to be
newsworthy. If they aren’t, not only will they not get picked up, over time you also lose
credibility making it harder to get media coverage when you do have something newsworthy
to report.

Some great reasons to consider...
Drawing attention and media coverage to an upcoming event or philanthropy
Recapping a success or accomplishment such as a large community service event,
funds raised for charity, campus partnership or growth in membership
Individual success and scholarship of IFC

THE HEADLINE
Make it genuine: Be brief and clear. Use the key points or attention grabber.
Write it in bold: A bold headline also typically uses a larger font size than the body
copy.

WRITE THE BODY COPY
The press release should be written as you want it to appear in a news story.
Start with the date and city in which the press release originates.
The lead, or first sentence, should grab the reader and say concisely what is
happening. It expands the headline enough to fill in some of the details and brings the
reader further into the story.

The next one to two sentences should then expand upon the lead.

The press release body copy should be compact. Avoid using very long sentences and
paragraphs. Avoid repetition and overuse of fancy language and jargon. Strive for
simplicity, and no wasted words.
Deal with actual facts — events, services, people, goals, plans, projects. Try to provide
maximum use of concrete facts.

COMMUNICATE THE 5 Ws AND THE H CLEARLY
Start with the who, what, when, where, why —and how— should tell the reader
everything they need to know.
Consider the checklist in context with the points below:
Who is this about?
What is the actual news?



When does this event happen?

Where does the event take place?

Why is this news? This is crucial for positive fraternity stories!
How is this happening?
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New Fund and Track Record of Success Reaffirm Pioneering

The headline’ usua”y in bold' Camutm(iveAppmz.hloNelpmg[tpammmqueCnmponksSmk} Subhead

should be centered below.
Dateline: It is good practice to

Boston, March 21, 2012 — OpenView Venture Partners, an expansion-stage venture capital firm focused on

Lead providing technology companies with deep operational support, announced today that it has raised $200
million for its third fund. OpenView’s largest fund to date was significantly oversubscribed, exceeding its
$150 million target to hit 2 hard cap of $200 million in just three months.

include the month/date/year of the “We are very extited to launch our third fund and to continue our mission of helping some of the world's |

best expansion-stage technology companies succeed,” said Scott Maxwell, OpenView's Founder and Senior
Managing Director. “This fund will 3ow us to continue to invest in the best expansion-stage companies

press release as well as city and rre-avregraglisiemiirsirsesistaiyioe s ———r—
Through its strategic consulting arm, OpenView Labs, the firm is able to provide hands-on support 1o the

state below the headline to start e e T e s
the first paragraph.

recrulting, go-to-market support, and research and anaytics.

Since its inception, the firm has completed more than 100 significant projects on behalf of these companies,
spanning recrulting, market research, product management, agile product development, lead generation,

First paragraph: most important N i e e

information. Consider: This may be amim oot 5 men s £20 o v s sk betn 8 et $23
million in venture capital. The firm was ranked No. 6 on Heardable’s March 2012 list of the Top 50 Brands in

all the recipient reads!

Second and third paragraphs: R ——

. | d f d d f OpenView Venture Partners (www.openviewpartners.com) is an expansion-stage venture capital fund based

Inciuae aCtSl ata an qUOtes rom Boilerplate staft of seasoned operating executives, who collectvel bring several decades of technalogy and

a specific person such as the IFC oo mo v A Al i i Mo Rt 00, i W
gobally and has approximately $445 million in total capital under management.

President, event organizer or an

advisor.

Boilerplate information: more information on the IFC — Who are you? What'’s your

mission?

Contact information: More on the writer. Be sure to include their email and phone

number.

Multimedia: What social media channels do you want to include? A link to your

website adds credibility.

in Boston that is focused on high-growth software, Internet, and technology-enabled companies. Through its

The mission of an Interfraternity Council (IFC) is to foster a healthy and

vibrant fraternity community on campus and provide interfraternal
leadership and positive change. nicfraternity.org/ifcsop
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